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Under the theme of Driving Change, the full-
day program will deliver valuable take-aways by 
offering a variety of sessions investigating the 
latest trends, research and case studies.

The format will be morning plenary sessions 
followed by two streams in the afternoon, 
allowing delegates to explore specific mature-
age traveller issues or gain insights into art 
tourism opportunities.

The Summit will provide value for local 
government, community and business 
organisations, tourist attractions and tour 
operators, festivals and tourism event 
organisers.

Being hosted by Awards Absolute in conjunction 
with the Grey Nomad Awards and the Australian 
Street Art Awards, the Summit location is easy to 
access and inspires vibrant learning.

 
People who are striving to see more 
tourists visit, plus those involved in public 
art in addition to people who cater to 
mature-age travellers. This includes:
•	 Economic Development Managers
•	 Tourism Managers and Officers
•	 Mayors and Councillors
•	 Destination Marketers
•	 Tourism Consultants
•	 Public Art Curators
•	 Art Agencies and Consultants
•	 Tourism Educators and Researchers
•	 Street Artists
•	 Placemaking Professionals
•	 Progress, Community and Business 

Associations
•	 Caravan Parks & Campsite Managers
•	 Show Societies
•	 Festival & Event Organisers.
 

The inaugural Art of Attraction Summit 
is the first all-inclusive opportunity 
for Australia to connect with, be 
introduced to, learn from, and become 
inspired by tourism leaders at the very 
forefront of what it takes to:
• Use publicly accessible art to attract 

more visitors.
• Better cater to mature-age visitors – 

Australia’s most affluent and fastest 
growing target segment.

Supported by



The 2019 Art as Attraction Summit will provide 
participants with an opportunity to contribute, 
learn and collaborate. It will include:
• Plenary presentations by speakers with 

unique tourism insights and research
• Panel discussions by leading tourism 

professionals and operators
• Break-out sessions and quick-dips into topics 

to increase and extend visitation
• The inaugural Grey Nomad Awards and 

Australian Street Art Awards celebrations 
(for those delegates who register for the 
full Summit). These two events have been 
combined to keep costs to a minimum.

* Topics and session times may change. Swap 
and mix between Stream 1 & 2 to gain the 
greatest benefit for your situation.

Session Start Finish Topic*
Welcome 9.00 9.15  
Plenaries 9.15 10.50 National Exposure for Nix

Tourists Who Want To Make A Difference
Morning tea 10.50 11.20  
Plenary 11.20 12.30 Coming of Age: The Adnate Art Series Hotel

Who is Really Your Visitor? You might be surprised!
Lunch 12.30 1.15  
Stream 1:
Art tourism 

1.15
 

2.45
 

Landmarks on a Budget - Murals as Tourism Attractions
Making Wise Investments - Protecting your Artwork and Reputation

Stream 2: Over 50s 
tourism

1.15 2.45 Mustering Grey Nomads, a Julia Creek Experience
What Turns Grey Nomads into Ambassadors? - PANEL
The Importance of Nostalgia

Afternoon tea 2.45 3.15  
Stream 1: 
Art tourism

3.15
 

4.45
 

Thallon - From Anonymity to Fame
Art’s Place in Tourism Activation - PANEL

Stream 2: Over 50s 
tourism

3.15
 

4.45
 

All Shook Up - The Parkes Elvis Festival
Dynamite and Dilemmas - Free and Low Cost Camping



Speakers from across Australia will converge on Queensland’s Sunshine Coast to impart their knowledge at the 2019 Art of Attraction 
Summit. They are leading tourism researchers, CEOs, consultants, and festival organisers, plus passionate individuals whose energy and 
determination have transformed their destinations. More speakers and information to come, and this brochure will be updated regularly.

Leanne Brosnan
Leanne arrived in Thallon in 1987 
as a beginning teacher, and in 
the same year met her husband 
Stuart. They lived in the district 
until 2001. In that time, they 
witnessed Thallon’s decline due to drought and 
withdrawal of services.  As a result, Leanne 
became a passionate advocate for the tiny town. 
Despite no longer living there she continued 
to lobby to improve the town’s services and 
infrastructure.  In 2015 that took the form of 
becoming the initiator and then coordinator of 
a project to paint a mural on the Thallon Silos. 
Two years later, in July 2017, “The Watering 
Hole” became a reality.

Richard Barwick 
CEO of the largest RV Club in 
the southern hemisphere, the 
Campervan & Motorhome Club 
of Australia (CMCA), Richard 
was previously the Manager of 
Economic Development & Tourism with Forbes 
Council, a position he held for 13 years. He 
also has extensive experience in the media 
sector and was Chair of the Newell Highway 
Promotions Committee for a decade. Richard 
has been able to engage the RV community 
to provide triple-level benefits to regional and 
rural areas across Australia. As CMCA CEO, he is 
actively promoting RV tourism to communities 
that wish to attract th Club’s 70,000+ members. 
Richard will explain why you should not let the 
RV market pass you by and the two-edged sword 
of no-cost and low cost campsites.

Neil Bidner
Neil is a tour host with Fun Over 
Fifty, a company that specialises 
in tours throughout Australia 
and across the globe for the 
over 50s segment. Fun Over 
Fifty is a seven-time Australian Tourism Awards 
winner. Neil and the company understand the 
pivotal importance of allowing guests to relive 
memories plays in gaining their attention and 
admiration, and so culture and heritage as key 
tour components. Neil embraces the mantra 
that laughter is good for the soul, and fun is 
infectious and keeps you young at heart.



Cr Janene Fegan
Janene holds the Tourism and 
Health portfolios within McKinlay 
Shire Council, in north west 
Queensland. Born in Cairns, 
Janene was raised in Hawaii 
and lived and worked throughout Queensland. 
After completing her nursing training in Mackay 
in 1990 she briefly worked at the Townsville 
General Hospital before travelling and working 
overseas. She moved to Julia Creek in 1992 to 
take up a Registered Nurses position at the Julia 
Creek Hospital. It was here that she met her 
husband Trevor, originally from Milgery Station 
near McKinlay. Janene lived on the family 
property for eight years before moving back to 
Julia Creek. Community minded, she is involved 
with The Health Advisory Committee, the CAN 
(Community Advisory Network) Committee, The 
Julia Creek Dirt and Dust Festival and volunteers 
for Meals on Wheels.

Michelle Christoe
Michelle is the founder of Food 
Focus Australia, Malt Shovel 
Taphouse and NightQuarter, 
and a passionate advocate for 
arts, culture and incubating new 
talent. She started her career at 19 opening 
a showroom in the Pacific Design Center, Los 
Angeles called Uniquely Australian, promoting 
Australian arts and designs - working with the 
likes of the Getty Museum and Smithsonian 
Institute. Michelle is relocating the immensely 
popular NightQuarter, billed as a food festival 
every weekend that has incorporated national 
and international street artists, to the Sunshine 
Coast. To date, NightQuarter has featured 
murals from Dion Parker, J-Beez and The 
Zookeeper, plus art installations from Tracie 
Eaton and more.

Terese Finegan
Terese is the Business 
Development Facilitator – 
Downtown Caloundra for the 
Sunshine Coast Council. She has 
worked with small businesses 
for more than 15 years, in her own business 
and within the private and government 
sectors. Charged with increasing the level of 
revitalisation activity in Downtown Caloundra, 
she coordinates and facilitates delivery and 
leadership of key programs to enhance the 
main street’s point of difference and appeal as 
a shopping, business, investment and events 
destination.



Simon Latchford
CEO of Visit Sunshine Coast 
(VSC), Simon is responsible 
for the strategic, financial and 
operational management of VSC 
and plays a key strategic role 
driving organisational strategies to support 
the development of a strong regional brand. 
He is driven to achieve increase in visitation 
and visitor spend for Sunshine Coast tourism 
operators.  Simon is on the Board of QTIC, 
Association of Australian Convention Bureaux, 
and the Sunshine Coast Major Events Board. He 
is also Chair of Queensland Regional Tourism 
Organisation Committee.

Dr David Gration
David is the Director of Events 
Tourism Associates, a company 
established to provide research, 
workshops and events tourism 
related design and planning 
services. One of Australia’s leading events 
tourism experts, he brings together academic 
qualifications, research and 30+ years of hands-
on management and marketing in venues, 
festivals, special and business events, and 
tourism. He has worked in both metropolitan 
and regional destinations from Hobart to 
Townsville, helping communities achieve success 
through sustainable event design. In 2011 David 
became only the 2nd person to be made a 
Life Member of the Australian Performing Arts 
Centres Association (APACA), now known as PAC.

Julie Hauritz
Julie is Sunshine Coast Council’s 
Public Art Curator and has more 
than 20 years’ experience of 
working with community and 
individuals across the education, 
private and public sectors within the arts.
She works from the basis that Public Art has the 
unique strength to draw crowds and provide 
a meaningful, memorable and sometimes 
transformative experience for locals and visitors 
alike, one that is unique to each destination. 
With a deep understanding of the way humans 
interact and respond to creative expression 
in public places, Julie’s curatorial approach to 
Public Art development on the Sunshine Coast 
is driven by its capacity to contribute to and to 
reflect the regions identity.



Cr Belinda Murphy
Belinda is Mayor of McKinlay 
Shire in far north west 
Queensland. Born in Tasmania, 
she trained as a commercial pilot 
and grade 3 flying instructor in 
Hobart before moving to Queensland in 1998 
and spending the following years working 
as a pilot on various stations in Queenland’s 
north west and Northern Territory. She met 
her husband Wayne and moved into Julia 
Creek in 2004 as the Branch Manager for the 
Queensland Country Credit Union and then 
became a Senior Manager for McKinlay Shire 
Council from 2005 until 2010. She is currently 
a Board Member of the Northern Australia 
Infrastructure Facility (NAIF), Chair of the 
Outback Queensland Tourism Association 
(OQTA) and District Representative of the Policy 
Executive (LGAQ). Belinda has been on many 
community organisations since moving to “the 
Creek”, and has also gained a graduate degree in 
Public Sector Management.

Ken McGregor
Ken is ACCOR’s art consultant for 
The Art Series Hotel. His lifelong 
passion for art has led to him 
successfully embracing the art 
world in his own individual and 
unique way - as an artist manager, consultant, 
curator, collector of contemporary world art, 
a specialist in Aboriginal art and a facilitator of 
art related projects.  He is a Fellow of the Art 
Gallery of Western Australia and a perpetual 
benefactor of the Gold Coast City Art Gallery. He 
has authored 35 major publications, organised 
exhibitions in Australia, Asia, USA and the UK, 
and is credited for bringing to Australia three 
of the greatest international street artists, Blek 
Le Rat from France, D*face from England and 
Swoon from America. Ken has worked and lived 
in Africa, Europe and Russia, and now lives in 
Melbourne, where he became a key connexion 
in the development of the Art Series Hotels. He 
was awarded an Honorary Doctorate from Bond 
University in 2016.

Tristan Minter
Melbourne-based co-founder 
of Apparition Media, Tristan 
Minter, has worked for the past 
six years to blend Australia’s 
thriving street art culture with 
marketing and advertising. Apparition Media 
achieved an Australian first - using hand-painted 
murals in high traffic areas to sell big brands. 
Tristan has also managed some of the country’s 
biggest mural projects, such as the water tower 
in Narrandera, and was co-Director of this year’s 
Darwin Street Art Festival. Apparition Media is 
a long way from his first business – a firm that 
provided services to consulting archaeologists, 
which fitted with his Politics and Anthropology 
university studies. Tristan says that, while 
Apparition Media’s job is to paint walls, what 
they achieve is to change the way people look at 
those walls.



Cathy Treasure
As the Parkes Elvis Festival 
Director for Parkes Shire Council, 
Cathy is extending her “life has 
never been boring” adventure. 
In June 2016 decided to shake, 
rattle and roll from Brisbane to the regional 
town of Parkes to steer one of Australia’s most 
unique events into the future. Cathy has now led 
the Elvis Festival to achieve “Hall of Fame” status 
at the NSW Tourism Awards. Having worked on 
more than 50 events across three continents, 
her other career highlights include working 
on the Sydney 2000 Olympics, ICC Cricket 
World Cups in Australia, South Africa and the 
Caribbean, the 2003 IRB Rugby World Cup and 
the inaugural ICC World Twenty20. Cathy also 
has a strong regional events background having 
raised attendance to the Central Coast Country 
Music Festival from 8,000 to 35,000+.

Gillian Walker
Gill is the Founder and 
Managing Director of Evergreen 
Advertising and Marketing 
Communications, the first 
advertising agency in Australia 
dedicated to building campaigns 
that motivate and resonate with boomers and 
seniors. In 2003 Gill completed a Master’s 
thesis on Ageism in Australian Advertising at 
RMIT University. Before founding Evergreen 
in that same year she had been Managing 
Director for Sudler & Hennessey Australia 
(healthcare marketing leader), and also worked 
internationally with McCann Erickson. She is 
a renowned and regular media commentator 
on issues relating to advertising and marketing 
to boomers and seniors and is a sought-after 
keynote speaker. She will share practical insights 
from her work on many lifestyle brand portfolios 
relevant to travel and tourism. Gill will present 
the real perspective on what the 50+ travellers 
really want - you may be surprised!!

Rhianna Pezzaniti
FORM Program Manager, 
Rhianna has successfully 
delivered a number of large-
scale cultural tourism projects 
both in regional Western 
Australia and metropolitan Perth. Multi-year 
projects such as the PUBLIC program, a three-
year celebration of street art, urban activation 
and thought leadership, and more recently, 
the PUBLIC Silo Trail are significant, state-wide 
projects delivered under her guidance. Through 
the PUBLIC program, Rhianna has worked with 
more than 100 international, Australian and 
local artists to deliver 200+ public artworks, 
including eight large-scale mural installations 
on regional silo infrastructure that have been 
developed into a regional arts trail spanning the 
Western Australian Wheatbelt.



The Australian Street Art Awards is a “Tourism Awards for Public Art” program designed to 
showcase destinations while educating travellers about the magnificent array of outdoor art that 
can be found in every corner of Australia.

How is your destination using public art in its many forms - wall and utility murals, permanent 
audio-visual and lighting installations, commissioned graffiti, pavement art, sculpture collections, 
street installations, silo art, monuments and memorials - to enhance visitor appeal and bolster community pride?

Find out more at www.streetartawards.com.au

The inaugural Grey Nomad Awards recognise and reward local government 
authorities, community and business organisations, tourist attractions and tour 
operators, festivals and businesses that provide exemplary products, services or 
experiences for mature-aged travellers in Australia, allowing them to live healthier 
and happier lives.

The Awards encourage positive aging through supporting and promoting soft adventure and social 
inclusion. See more at www.greynomadawards.com.au



 
Located only 3 kilometres from Sunshine Coast 
Airport and 115 kilometres north of Brisbane 
Airport, the affordable absolute beach-front 
hotel offers a variety of standard and ocean 
view rooms plus one, two and three-bedroom 
apartments, many with balconies. The hotel 
features a 60-metre heated lagoon-style pool, 
poolside restaurant, café, day spa, gym and on-
site car parking.
 
The hotel is close to Twin Waters Golf Club, 
Novotel Twin Waters Resort, restaurants and the 
beautiful Maroochy River Conservation Park.
 
A special 10% accommodation discount offer 
is being offered for Art of Attraction delegates 
and Awards guests. To claim this rate contact the 
Hotel on reservations@ramadamarcoola.com.au 
or call 07 5412 0100.  This offer is NOT available 
for on-line bookings.



 
QANTAS, Virgin Australia and Jetstar offer daily 
flights direct from Sydney and Melbourne, 
linking to more than 55 Australian and 125 
international destinations. There are also two 
flights from Adelaide weekly. The Sunshine Coast 
airport is located only 3 kilometres from the 
Ramada hotel.
 
Alternately, it is an easy one and a quarter hour 
drive past the majestic Glass House Mountains 
along the forest-lined Bruce Highway to 
Marcoola Beach.
 
All major car rental companies have outlets at 
the Brisbane and Sunshine Coast terminals. For 
those keen to work on route while others drive, 
shuttle services operate door-to-door.
 

 
Once the summit is over, then you might 
consider staying for a day or two. The following 
day Queensland Tourism Industry Council (QTIC) 
will host the DestinationQ tourism conference 
for the Queensland tourism sector. For 
everyone, no matter from which state you come, 
there are a few “must do” activities around the 
Sunshine Coast:
•	 Go wild for a day at Australia Zoo or SEA 

LIFE Sunshine Coast
•	 Ride a vintage-style ferry, paddle a kayak 

or jump on board an amphibious vehicle to 
see endangered marine life on Pumicestone 
Passage

•	 Head north to Coolum Beach to wander 
along the spectacular boardwalk to enjoy 
breathtaking ocean and beach views

•	 Nambour has become a hub for street art, 
with a trail and many murals to explore, 
while Caloundra has innovative activations.

•	 Visit the iconic Glass House Mountains in 
this naturally abundant area.



Full registration to the inaugural Art as Attraction 
Summit includes one ticket to the Wednesday 
6 November Summit sessions and one ticket 
to the Networking and Awards evening plus 
morning and afternoon tea, and lunch.

Full Summit (includes one ticket to the Summit 
sessions and one ticket to the networking 
and Awards evening event plus morning and 
afternoon tea, and lunch): $340 + gst
Daytime sessions only: $285 + gst
Awards ceremony only: $125 + gst

Extra tickets can be purchased to the 
Networking and Awards evening for any staff or 
adult family members travelling with you.

Click here to register.

A special 10% accommodation discount offer 
is being offered for Art of Attraction delegates 
and Awards guests. To claim this rate contact the 
Hotel on reservations@ramadamarcoola.com.au 
or call 07 5412 0100.  This offer is NOT available 
for on-line bookings.

Have question? Please contact Kim Morgan, 
Awards Director, at kim@awardsabsolute.com 
or call us on 1300 88 22 59.

REGISTER HERE

Supported by

https://www.eventbrite.com.au/e/art-of-attraction-driving-change-registration-70453732009
https://artofattraction.eventbrite.com.au/?aff=Brochure


Is the location easy to get to?
Absolutely. The Ramada Marcoola Hotel & 
Conference Centre was chosen in part because of 
its location. It is:
• The hotel closest to the Sunshine Coast Airport
• Only a 5-minute drive from Novotel Twin 

Waters Resort, where DestinationQ starts the 
next day

• An easy 90-minute drive north of Brisbane.

What types of accommodation is available?
The Ramada Hotel is a moderately-priced property 
that offers standard hotel rooms plus one, two and 
three-bedroom apartments. The nearby Sunshine 
Coast Airport Motel and Novotel Twin Waters 
Resort also offer one-night stays, while apartment 
hotels that adjoin the Ramada offer 3-night stays.

Do you offer a payment installation plan?
Yes. We offer all not-for-profit organisations and 
practicing artists payment plan options. Contact 
us on kim@awardsabsolute.com if you wish to 
arrange a plan.

We’re a community organisation. Will the Summit 
help us rally support from within our community?
Yes. Speakers will arm you with knowledge, tools 
and resources that will assist you to excite your 
stakeholders and show them why your plans will 
benefit everyone. 

We are busy during grey nomad season, so why 
should we attend?
Summit speakers will address ways to increase the 
average length of stay and extend peak season to 
maximise your return on investment.

Has the arts community been consulted?
Yes, but of course we could not reach out to 
everyone. Before establishing the Australian Street 
Art Awards, we liaised with artists, agencies, 
business chambers and Councils. That liaison has 
continued throughout 2019 and led to this Summit 
being developed. Promoting artists, helping create 
a dynamic public environment where artists are 
engaged more and emphasising fair pay is a major 
charter of the program.

We only have a small tourism budget, so how will 
the Summit help us? 
You will learn about cost-effective options for 
attracting both visitors interested in street art and 
grey nomads, and how to meet their expectations 
on a budget.

Our street art is already finished, so how will this 
Summit help us?
It will assist you in identifying what type of visitors 
are most likely to visit and their expectations, as 
well as show you what other destinations are doing 
to keep visitors coming back.

Who is organising the Summit?
Awards Absolute Pty Ltd recently celebrated 25 
years of helping organisations win and host awards. 
As a professional conference organiser, our Summit 
team knows how to create engaging business events 
that deliver on their promise.



l www.streetartawards.com.au l www.greynomadawards.com.au l 1300 88 22 59 l kim@awardsabsolute.com.au l  PO Box 838 Coolum Q 4573 l

Intention to photograph/record
By registering to attend the Art as Attraction Summit 
and / or Awards, you grant Awards Absolute Pty Ltd 
permission to photograph, video and / or record you 
during the Summit and Awards activities to support 
promotion, publicity and reporting this event, 
future events and Awards activities. If you have any 
objection to being photographed or filmed, please 
speak to the Summit staff at the Registration Desk.

Registration cancellation policy
All cancellations must be provided in writing via 
email to Awards Absolute: kim@awardsabsolute.com
An administration cancellation fee of $55 may be 
incurred for any cancellations received in writing 
prior to Wednesday 2 October 2019.
Any cancellations after Tuesday 3 October 2019 will 
forfeit 100% of the registration fee. A
Substitute delegate may be nominated.
The administrators reserve the right to amend any 
arrangements contained in the program.

Extra Awards ticket cancellations
“Extra” tickets purchased outside of a full Summit 
Registration cannot be refunded if participants 
cancel. However, a substitute can attend.

Accommodation cancellation
Accommodation booking and cancellation is 
directly handled by the hotel. Please contact your 
accommodation provider to enquire about their 
cancellation fees and policy.

Insurances
Registration fees do not include insurance. It is 
strongly recommended that, at the time you register 
for the Summit and book your travel, you take out an 
insurance policy of your choice. The administrators 
do not provide insurance nor take any responsibility 
for any participant failing to arrange their own 
insurance.

Venue: Ramada Marcoola Beach Hotel 
and Conference Centre
Sunshine Coast
Queensland
See previous page for discount details

Address: 923 David Low Way, Marcoola, 
Sunshine Coast

Date: Wednesday 6 November

Times: The Summit Registration Desk 
will open at 8.30 am. The Summit will 
commence at 9.00am and conclude at 
4.55pm. The Awards ceremony will be 
held at the same hotel that evening.

Featured artists (left to right) Anya Brock, Brenton See, Vans the Omega, Cam Scale, The Zookeeper, Drapl, Heesco, The Zookeeper, Drapl, Apparition Media, John Murray


